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Agenda Update

PLEASE SEE PROGRAM BOOK INSERT / HAND-OUT

DAY 1- FRIDAY OCT 7th SPEAKER

8:30- 9:00 1|0Opening Session: Tortilla Market Update & Tech Conference Program Overview Jim Kabbani TIA

5:00-9:30 2|Commodity Pricing Forecasts for 2017 Patrick Sparks, Global Risk Management

10:00-1050  3{Impact of FSMA: Understanding HACCP vs. HARPC & How to Prepare Jesse Leal, AIB

11:00- 1150 4{Equipment Maintenance Best Practices - Oven, Divider press, Sheeter, Fryer (panel)  |Raul Valdes, Casa Herrera - Tim Hulsey, Lawrence Equipment
12:00-1:00  5|Working Lunch: "Ask The Experts” Panel Panel of Producer members from TIA board

1:00- 1:50 6|Bacterial Detection & Prevention of Listeria, Salmonella, Mold and Yeast Ted Moffett, Director of Food Safety & Steve Weiland, Microbiologist, PSSI
2.00- 2:50 7|Trends in Manufacturing Equipment Design - Panel Kyle Desmond, Casa Herrera - Dave Rodriguez, Lawrence Equipment
3:00- 3:50 §|Understanding Pathogenic E. coli in Flour and Other Low Moisture Food Products Dr Alex Brandt, Food Safety Network FSNS

4:00- 4:50 9|Function & Properties of Tortilla Ingredients Steve Bright, Mesa Foods

5:00-7:00pm  10|Cocktails & Tabeltops Reception

DAY 2 - SATURDAY OCT 8th

8:00- 8:50 1{Troubleshooting & Fixing Tortilla Problems Dr. Kirk O'Donnell

5:00-9:50 2|Partially Hydrogenated Oils - Alternatives & Options Tom Tiffany, ADM

10:00-10:50  3|Labeling Regulations & Other Legislation On The Horizon Affecting Our Industry Keith Nelson, Lobby-It

11:00AM  |IBIE Exhibit Halls Open




Tortillas — What & Why

* For Consumers:
— Tortillas Are a Food Delivery Venhicle

* For Corporations:
— Tortillas Are a Results Delivery Vehicle

Effective Participation In The Tortilla Industry
Is A Revenue-Building Strategy For Producers
And Suppliers In The Baking Industry



Demographic
Drivers



Percent of Population 1980

Hispanic or Latino

Hispanic or
Latino population
as a percent of
total population

by county

25.0to 100
10.0to 24.9
9.0t09.9
251049

- 0to24

. 1 Source: U5, Gensus Bureau, Decennial Census, 1860 . .-




Percent of Population 1990

Hispanic or Latino

Hispanic or
Latino population
as a percent of
total population
by county

25.01t0 100
100t0 24.9
5.0t09.9
2510498
 0to2.4

L] 100 Wi ' o 100 Mies
S| | I

Source; U5, Census Bureau, Decannial Census, 1980 . .




Percent of Population 2000

Hispanic or Latino

Hispanic or
Latino population
as a percent of
total population

by county

25.0 to 100
100t0 24.9
5.0t09.9
251049
 0to2.4

"-—-
*»

L 160 Wime o 100 Wiles
| | IS

Source: U.S. Census Bureau, Decennial Censug, 2000 .-




Percent of Population 2006

Hispanic or Latino

Hispanic or
Latino population
as a percent of
total population
by county

25.0 to 100
10.0 to 24.9
5010 9.9
25t04.9
0to24

Source: |15 Census Bureau,
Population Estimates, July 1, 2008

-
[ 100 Mies 1] 100 Wiles
[— [ —




THE DEMOGRAPHIC DRIVER of U.S. TORTILLA SALES

Hispanic Population in the United
States: 1970 to 2050

102.6

Population in millions I

1970 1980 1990 2000 2010* 2020* 2030* 2040* 2050*

Census Projections

*Projected Population as of July 1. 3

Source: US. Census Bureau, 1970, 1980, 1990, and 2000 Decennial Censuses; Population Projections, July 1, 2010 to July 1, 2050




BILLIONS
US DOLLAR

Tortilla Market Size USA

1999 2001 2003 2005 2007 2009 2011 2013 2015




Market Size & Growth

e CAGR of 5-9% Since 1996

* Fueled By:
— Demographics
— Dietary Diversification among All Ethnic Groups
— Economics

« US Sales in 2015 = $13.8 Billion +
— Salsa Outsold Ketchup in 2008
— Tortillas Outsold White Sandwich Bread in 2010



Other Baked Goods

Bread category sales continue to slip

Category Dollar sales Dollar sales, Unit sales Unit sales,

($ mil) % change (mil) % change
VS. year ago VS. year ago
Fresh bread and rolls 13,084.40 (0.64) 5,811.82 (1.45)
All other fresh rolls/ 1,714.85 0.29 649.68 (1.65)
bun/croissants
Bagels/bialys 822.08 (0.01) 274.73 0.23
Hamburger 1,867.24 (0.31) 1,079.58 (1.45)

and hot dog buns
Fresh bread 8,680.21 (0.95) 3,807.81 (1.63)



Non-Demographic Drivers:

Tremendous Growth Among Non-Hispanic
Buyers

Healthier Eating Alternatives To Bread
Greater Variety Available

More Options
— Kosher

— Organic

— Gluten Free
— Etc

Convenience



Society & The Food Market
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TRACKING METHODS

US Dept Of Commerce Assigned NAICS Code
311830 to Tortilla Manufacturing

Several Major Players Are Conglomerates
Therefore Under Other Codes

Majority Of Tortilla Sales Not Seen By IRI

— Less Than One Third Of Tortillas Are Sold Through
Chain Retailers

— Conversely, Relatively Large Portion Of Tortillas Are
Part Of Other Product (Burritos, Wraps, Frozen
Entrees) So Not Even Recorded As Tortilla Sales

Traditional Preference For Fresh-Onsite Tortillas

Makes Tortillas Manufactured In Restaurants

and Small Store-fronts Untrackable

TIA Uses Broad Combination of Market Data
AND Member Data With Trend Analysis



2015 In US Dollars — By Type

By Product Type

Tostadas 2% $ 277,830,000
Taco Shells 2% $ 280,404,000
Tortilla Chips 11% $ 1,530,065,000
Flour Tortillas 43% $ 5,973,345,000
Corn Tortillas 42% $ 5,834.340,000

100%



2015 Product Types & Share
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Taco Shells
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2015 Fresh Vs Frozen — Dollars

Fresh 70% $ 9,724,000,000

Frozen / Refrigerated 30% $ 4,167,000,000
100%



Fresh Vs. Frozen / Refrigerated
2015

Frozen &
Refrigerated

30% 70%



2015 By Purchaser - In Dollars

Retail 48% $ 6,667,000,000
Restaurant 24% $ 3,334,000,000
Schools & Govt Institutions 21% $ 2,917,000,000
Other 7% $ 972,400,000

100%



2015 Sales By Purchaser

SCHOOLS
21%

OTHER

RETAIL 7%

48%

RESTAURANT
24%

Includes IRI Data



2015 Flour Tortillas — In Dollars

White flour - Press

White flour - Hand Stretch

White flour - Die Cut

Whole Wheat - Press

85%

2%

3%

10%

100%

$ 11,807,775,000

$ 277,830,000

$ 416,745,000

$ 1,389,150,000



2015 Flour Tortillas

Whole wheat
flour - Press

10%

White flour -
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White flour -
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2015 Corn Tortillas — In Dollars

Masa - White Corn 45% $ 6,251,175,000
Masa - Yellow Corn 5% $ 694,575,000
Cooked - White Corn 30% $ 4,167,450,000
Cooked - Yellow Corn 20% $ 2,778,300,000

100%



2015 Corn Tortillas

Cooked yellow

corn

20% Cooked white
corn
30%

Yellow corn
masa
5%
White corn

masa
45%



2015 Tortilla Chips — In Dollars

Masa Flour 90% $12,502,350,000

Cooked Corn 10% $ 1,389,150,000

100%



2015 Tortilla Chips

Cooked corn
10%

Masa flour
90%




2015 US Region — In Dollars

West

South Central

NorthEast

North Central

South East

34%

29%

20%

9%

8%
100%

$ 4,723,110,000
$ 4,028,535,000
$ 2,778,300,000
$ 1,250,335,000

$ 1,111,320,000



2015 By US Region
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Continental U.S. Tortilla Plants
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LEAD BRANDS SHARE

Unit Share

B Lead Brands*
®m Private Brands

m Other Brands

T T L
52 WEEKS ENDING 52 WEEKS ENDING 52 WEEKS ENDING
04/13/2013 04/12/2014 04/11/2015

SOURCE: AC Nielsen
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TIA's Role In This Market

« Expanding Your Business
— Increased Exposure Between You & Market

* Growing Your Profits
— Increased Knowledge Of Best Practices

* Increasing Your Success

— Supporting, Informing & Advocating Our
Members



TIA Events

& TIA CONVENTION » TIA Convention = Primary
o MAY 157-20 2017 Marketplace Of Industry
| - Trade Show + Education
PARIS ¢ Sessions

GEREES LA - Next: May 15t — 2nd 2017
at the Paris, LV

» Great Exposure,
Networking and Business
Opportunities

- Great Entertainment
4t & Register Now!




TIA's Advocacy Initiatives

* ¥ %

DAY IND.C.

Legislative Fly-In Day

Arrange Meetings for TIA
Members with Senators &
Congressmen / Sr Staff

Got Tortillas Added to
WIC Program (8 M More
Consumers a Month)

“Food Before Fuel’ is
Countering Ethanol
Subsidy

They Know That 500,000
New Latino Voters Are
Added Yearly



Member Communications

WWW. TORTILLA-INFO. COM

 Electronic Newsletter
— Every Wednesday

* "Ask The Experts”
o (Members Only,
Feiisiacs sl o Except Today At
Lunch — Fill Out Your
Form!)

fhe Indusiry, will be hedd from S to 7 pum.

Tihen om Tuesday, May 24, conference aliendess.
wil boand buses beginning at Bam. for a Tull

L&00 Wilson Blvd, Suite 850, Arlington, VA 22208
Phone: 1-B00-844-£099 - Fae 1-B00-844-£177 E-mail: Infosgrtortilla-indo com



TIA Website

[ORTILLA INDUSTRY

TLA Media Room

SEED CO.

QUALITY, CONSISTENCY, AND PEACE OF MIND

= WIMNER 3 SELECTED =
Zea Tech Saminer Program

Search For
Better Tortilla
Tech
%$1,000 Prize +
Speaking Slot

{j e g a0 K
*NOTE*

TIA's NEW ADDRESS
& PHONE NUMBERS

1600 Wilson
Blvd, Suite 650
Arlington, VA
22209

HOW to become a Member
of TIA? cuck nare

WHO are TIA's Members?
Click hens

Member Benefits info cick
herne

"GET LISTED & BE
FOUND"
TIA Buyer's Guide &
Membership Directory

2014 Edition

Directory Advertising Info
Click Here

TIA Company Directory

2013 TTA Tech Seminar
OCTOBER 5th-6th

e T TECHNICAL
COMFERENCE

C A L L L

Co-Located with IBIE,
Las Vegas Cenventien Cir

wiBIE
i

JBIE
R TT

REGISTRATION
NOW OPEN!

(HTOBER

www.tortilla-info.com

ASSOCIATION




Increasing Business Opportunities

* Buyer’s Guide &
Membership Directory

|« Business Opportunity
Notification E-Malils

_* Promoting Our
Industry Through
No-Cost Mass Media
Exposure
Opportunities

info@tortillz-nfo.com / 800-944-6099 / www_tortilla-info_com




Increasing Education Opportunities
For Our Children

* TIA Scholarship Program

« $1,000 per Student to Help Your Family
* 3-4 Winners a Year

e 25 Winners So Far

* Children of “"Members Only” Employees
Can Qualify



TIA Scholarships 2016
4 Winners - $1,000 Each

.'-7'\‘
B éw I‘

~ Viviana Torres
L Mom: Liliana Cervantes

Tanner Langham 1 La Tortilla Factory

Dad: Mike Langham
Tyson Foods

A

Cori Bianchini
Dad: Mark Bianchin
Don Pancho’s

Jorin Fredman
Dad: Tim Fredman
Fredman Bag




Honoring Achievement

* Hall of Fame Nominees:
— Robert Berber (Mi Rancho)
— Manuel Gonzales (Manuel’'s Odessa)
— Rafael & Octaviana Vasquez (La Megjor)




Increased Savings

Business Insurance

— Savings of $10,000 to $125,000 Straight To Bottom
Line!

— At 10% Margin, $1 Savings = $10 In Sales
Shipping & Freight

Vehicle & Truck Rental

Office Supplies

Computers & Laptops

NEW Programs:

— Surprise Announcement at TIA Convention!



Join TIA Today!

Dues Are Tax Deductible

— Which 3 Letters Would You Rather Write On Check
“IRS” or “TIA” ?

Support The Industry That Feeds You
Be Supported By YOUR Association

Help Guide TIA As A Board Member or
Committee Member

Make Valuable New Business Connections
Have Fun!



Thank You

Jim Kabbani
(703) 819-9550
jkabbani@tortilla-info.com

A TIA CONVENTION

— ST_9ND
ﬁf MAY 1°1-2" 2017
2= PARIS (&%

%l

el LASVEGAS %

See You At The
TIA Convention!
May 1st-2nd




