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Agenda

• Details of Today’s Events
• Role of Tortillas
• The Tortilla Market
• How & Why It Is Growing
• Analysis By Segment
• How TIA Works For You



Agenda Update
PLEASE SEE PROGRAM BOOK INSERT / HAND-OUT



Tortillas – What & Why

• For Consumers:
– Tortillas Are a Food Delivery Vehicle

• For Corporations:
– Tortillas Are a Results Delivery Vehicle

Effective Participation In The Tortilla Industry
Is A Revenue-Building Strategy For Producers 
And Suppliers In The Baking Industry



Demographic 
Drivers











THE  DEMOGRAPHIC DRIVER of U.S. TORTILLA SALES
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Market Size & Growth

• CAGR of 5-9% Since 1996
• Fueled By:

– Demographics
– Dietary Diversification among All Ethnic Groups
– Economics

• US Sales in 2015 = $13.8 Billion +
– Salsa Outsold Ketchup in 2008
– Tortillas Outsold White Sandwich Bread in 2010



Other Baked Goods



Non-Demographic Drivers:
• Tremendous Growth Among Non-Hispanic 

Buyers
• Healthier Eating Alternatives To Bread
• Greater Variety Available
• More Options

– Kosher
– Organic
– Gluten Free
– Etc

• Convenience



Society & The Food Market



TRACKING METHODS
• US Dept Of Commerce Assigned NAICS Code 

311830 to Tortilla Manufacturing
• Several Major Players Are Conglomerates 

Therefore Under Other Codes
• Majority Of Tortilla Sales Not Seen By IRI

– Less Than One Third Of Tortillas Are Sold Through 
Chain Retailers

– Conversely, Relatively Large Portion Of Tortillas Are 
Part Of Other Product (Burritos, Wraps, Frozen 
Entrees) So Not Even Recorded As Tortilla Sales

• Traditional Preference For Fresh-Onsite Tortillas 
Makes Tortillas Manufactured In Restaurants 
and Small Store-fronts Untrackable

• TIA Uses Broad Combination of Market Data 
AND Member Data With Trend Analysis



2015 In US Dollars – By Type

By Product Type

Tostadas 2% $      277,830,000 

Taco Shells 2% $      280,404,000 

Tortilla Chips 11% $   1,530,065,000 

Flour Tortillas 43% $   5,973,345,000 

Corn Tortillas 42% $   5,834.340,000 

100%



2015 Product Types & Share



2015 Fresh Vs Frozen – Dollars

Fresh 70% $   9,724,000,000 

Frozen / Refrigerated 30% $   4,167,000,000 
100%



Fresh Vs. Frozen / Refrigerated 
2015



2015 By Purchaser - In Dollars

Retail 48% $   6,667,000,000 

Restaurant 24% $   3,334,000,000 

Schools & Govt Institutions 21% $   2,917,000,000 

Other 7% $      972,400,000 
100%



2015 Sales By Purchaser

Includes IRI Data
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2015 Flour Tortillas – In Dollars

White flour - Press 85% $ 11,807,775,000 

White flour - Hand Stretch 2% $      277,830,000 

White flour - Die Cut 3% $      416,745,000 

Whole Wheat - Press 10% $   1,389,150,000 

100%



2015 Flour Tortillas



2015 Corn Tortillas – In Dollars

Masa - White Corn 45% $   6,251,175,000 

Masa - Yellow Corn 5% $      694,575,000 

Cooked - White Corn 30% $   4,167,450,000 

Cooked - Yellow Corn 20% $   2,778,300,000 

100%



2015 Corn Tortillas



2015 Tortilla Chips – In Dollars

Masa Flour 90% $ 12,502,350,000 

Cooked Corn 10% $   1,389,150,000 

100%



2015 Tortilla Chips



2015 US Region – In Dollars

West 34% $   4,723,110,000 

South Central 29% $   4,028,535,000 

NorthEast 20% $   2,778,300,000 

North Central 9% $   1,250,335,000 

South East 8% $   1,111,320,000 
100%



2015 By US Region



Continental U.S. Tortilla Plants
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TIA’s Role In This Market

• Expanding Your Business
– Increased Exposure Between You & Market

• Growing Your Profits
– Increased Knowledge Of Best Practices

• Increasing Your Success
– Supporting, Informing & Advocating Our 

Members



TIA Events
• TIA Convention = Primary 

Marketplace Of Industry
• Trade Show + Education 

Sessions
• Next: May 1st – 2nd 2017 

at the Paris, LV
• Great Exposure, 

Networking and Business 
Opportunities

• Great Entertainment
• Register Now!



TIA’s Advocacy Initiatives
• Legislative Fly-In Day
• Arrange Meetings for TIA 

Members with Senators & 
Congressmen / Sr Staff

• Got Tortillas Added to 
WIC Program (8 M More 
Consumers a Month)

• “Food Before Fuel” is 
Countering Ethanol 
Subsidy

• They Know That 500,000 
New Latino Voters Are 
Added Yearly



Member Communications

• Electronic Newsletter
– Every Wednesday

• “Ask The Experts” 
(Members Only, 
Except Today At 
Lunch – Fill Out Your 
Form!)



TIA Website

www.tortilla-info.com



Increasing Business Opportunities

• Buyer’s Guide & 
Membership Directory

• Business Opportunity 
Notification E-Mails 

• Promoting Our  
Industry Through 
No-Cost Mass Media 
Exposure 
Opportunities



Increasing Education Opportunities 
For Our Children

• TIA Scholarship Program
• $1,000 per Student to Help Your Family 
• 3-4 Winners a Year
• 25 Winners So Far
• Children of “Members Only” Employees 

Can Qualify



TIA Scholarships 2016 
4 Winners - $1,000 Each

Tanner Langham
Dad: Mike Langham
Tyson Foods

Viviana Torres
Mom: Liliana Cervantes
La Tortilla Factory

Jorin Fredman
Dad: Tim Fredman
Fredman Bag

Cori Bianchini
Dad: Mark Bianchini
Don Pancho’s



Honoring Achievement

• Hall of Fame Nominees:
– Robert Berber (Mi Rancho)
– Manuel Gonzales (Manuel’s Odessa)
– Rafael & Octaviana Vasquez (La Mejor)



Increased Savings
• Business Insurance

– Savings of $10,000 to $125,000 Straight To Bottom 
Line! 

– At 10% Margin, $1 Savings = $10 In Sales
• Shipping & Freight
• Vehicle & Truck Rental
• Office Supplies
• Computers & Laptops
• NEW Programs:

– Surprise Announcement at TIA Convention!



Join TIA Today!
• Dues Are Tax Deductible

– Which 3 Letters Would You Rather Write On Check 
“IRS” or “TIA” ?

• Support The Industry That Feeds You
• Be Supported By YOUR Association
• Help Guide TIA As A Board Member or 

Committee Member
• Make Valuable New Business Connections
• Have Fun!



Thank You
Jim Kabbani

(703) 819-9550
jkabbani@tortilla-info.com

See You At The
TIA Convention! 

May 1st-2nd


