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Collection, Aggregation & Integration Of 
Multiple Data Sources



Key Points:
• $37 Billion USD worldwide in 2023

– $16 Billion USD in USA in 2023
• $58 Billion USD worldwide by 2033

– $24 Billion USD in USA by 2033
• CAGR 5.2%



Comparative Methodology
The tortilla market data publicly found is based on 
bar-code scan captures only

● Less than one third of tortillas are sold through chain 
retailers

● Large portion of tortillas part of other product so 
not recorded as tortilla sales
(Burritos, Wraps, Frozen Entrees)

They Fail to Capture Large Segments



• US Dept Of Commerce assigns NAICS code 311830 to tortillas

• Several major players are conglomerates, so under other codes

• Most tortilla sales not seen by IRI or Nielsen (no bar-codes)

• Significant portion of tortillas are part of other products

• Traditional preference for fresh-onsite tortillas makes Tortillas 
manufactured in restaurants un-trackable

More about tracking



Missed segments

Fast food chains
Taco Bell, McDonalds, Chipotle, etc.



• Non-Commercial & institutional consumption
– Hospitals
– Military 
– Schools
– Prisons

Missed segments



Mexican restaurants
58,000 in the US

Missed segments



Mexican Grocery Stores
28,000 in the US

TIA Data aggregates all segments

Missed segments



Key Points
• $36 Billion USD worldwide in 2023

– $24 Billion “total” in USA for 2023
– $16 Billion in “scannable” sales only 

• $57 Billion USD worldwide by 2033
– $34 Billion USD in USA by 2033

• Starts as Tortilla 
– Soft Tortillas, Chips, Tacos, etc

• CAGR 5.2% for Soft Tortillas / 8.8% Chips



Market Drivers:
* Demographic
* Non-Demographic



Demographics Driving U.S. Tortilla Sales
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$         24,058,645,781 



Non-Demographic
• Emphasis on Healthier Eating

On-going & Growing trend, Plus MAHA etc Lately

• Greater Curiosity about Culinary Diversity

• Availability of Dietary Options – E.G:
– Kosher
– Gluten Free
– Organic

• Wider Availability Of Dining Venues
– Explosion of Mexican Restaurants, Food Trucks



• Dietary Diversification among All
Ethnic Groups

• Economics (value priced food product)

• Salsa Outsold Ketchup in 2010
• Tortillas Outsold White Sandwich Bread in 

2015

Non-Demographic



Tortillas create jobs



GLOBAL  
OVERVIEW



Soft Tortillas Vs. Derivatives
(chips, tacos, tostadas)
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Tostadas
Tortilla chips
Tostadas
Corn Tortilla
Flour Tortilla













NORTH 
AMERICA

By Country















EUROPE
By Country













Full Report at 
TIA Convention

This Presentation 
On TIA Website in 2 

Weeks 



And Now For Our Next Speaker !


