
All Oresentations Avalable in Two Weeks 





Meeting Space

+ Lunch



Factory Visits 
● Factory Transportation: Bus + Car Pooling

● Two 55 Pax Motorcoaches Available (=110 seats, so 35 short) 
● 26% of Surve Respondents Say Driving = 50 Drivers
● If 10 Drivers take 3 people each everyone has ride

(RAISE HANDS)

$20 Gas Contribution for Carpool Drivers

• Must Sign WAIVERS
• Wear Safe Clothing 

and Shoes 
• Depart Hotel 830 am



Education Agenda



MAP  FOR DRIVERS – Found In Program Booklet
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DEUTSCHEBACK 

Tortilla Market Worldwide
By Jim Kabbani, CEO 

Tortilla Industry Association



Multiple Data Sources 
Collected, Aggregated & Integrated



Comparative Methodology

The tortilla market data publicly found is based on 
bar-code scan captures only

● Less than one third of tortillas are sold through chain 
retailers

● Large portion of tortillas part of other product so 
not recorded as tortilla sales
(Burritos, Wraps, Frozen Entrees)

Fails to capture many large segments



• US Dept Of Commerce assigns NAICS code 311830 to tortillas

• Several major players are conglomerates, so under other codes

• Majority of tortilla sales not seen by IRI (no bar-codes on them)

• Significant portion of tortillas are part of other products

• Traditional preference for fresh-onsite tortillas makes Tortillas 
manufactured in restaurants un-trackable

More about tracking



Missed segments

Fast food chains
Taco Bell, McDonalds, Chipotle, etc.



• Non-Commercial & institutional consumption
– Hospitals

– Military 

– Schools

– Prisons

Missed segments



Mexican restaurants
58,000 in the US

Missed segments



Mexican Grocery Stores
28,000 in the US

TIA Data aggregates all segments

Missed segments



Key Points

• $39 Billion USD worldwide in 2025
– $26 Billion “total” in USA for 2025

– $16 Billion in “scannable” sales only 

• $57 Billion USD worldwide by 2030
– $34 Billion USD in USA by 2030

• Anything Thst Starts as a Tortilla 
– Soft Tortillas, Chips, Tacos, etc

• CAGR 5.2% for Soft Tortillas / 8.8% Chips



Market Drivers:
* Demographic
* Non-Demographic



Demographics Driving U.S. Tortilla Sales
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$         24,058,645,781 



Non-Demographic

• Emphasis on Healthier Eating
On-going & Growing trend, Plus MAHA etc Lately

• Greater Curiosity about Culinary Diversity

• Availability of Dietary Options – E.G:
– Kosher

– Gluten Free

– Organic

• Wider Availability Of Dining Venues
– Explosion of Mexican Restaurants, Food Trucks



• Dietary Diversification among All
Ethnic Groups

• Economics (value priced food product)

• Salsa Outsold Ketchup in 2010

• Tortillas Outsold White Sandwich Bread in 
2015

Non-Demographic



Tortillas create jobs



GLOBAL  
OVERVIEW



Soft Tortillas Vs. Derivatives
(chips, tacos, tostadas)
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Tostadas
Tortilla chips
Tostadas
Corn Tortilla
Flour Tortilla



World tortilla market
by processing type - $USD



World Tortilla Market
By Processing Type - $USD



World Tortilla Market
By Nature - $USD



World Tortilla Market
By Nature - $USD



World Tortilla Market
By Source - $USD



World Tortilla Market
By Source - $USD



World Tortilla Market
By Category - $USD



World Tortilla Market
By Category - $USD



World Tortilla Market
By Region - $USD



World By Region - $USD



NORTH 
AMERICA



North America 
Tortilla Market  

By Country - $USD



All North America 
Tortilla Market  

By Nature - $USD



All North America 
Tortilla Market  

By Source - $USD



All North America 
Tortilla Market  

By Source - $USD
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All North America 
Tortilla Market  

By Category - $USD



US Tortilla Market 
By Processing Type

in $USD



U.S Sales by Region
$USD
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Europe

© GeoNames, Microsoft, Open Places, OpenStreetMap, TomTom
Powered by Bing



Europe Tortilla Market 
By Country in $USD



Europe Tortilla Market 
By Country %



Europe Tortilla Market 
By Category in $USD



Europe Tortilla Market 
By Nature in $USD



Europe Tortilla Market 
By Source in $USD



Resources for Market Engagement



Why TIA ?
Because our members face an increasingly 
demanding environment…

If jesus tried to feed the 5000 today...!



TIA’s Role 
In This Market

• Expanding your business
– Increase visibility between members & market

• Growing your profits
– Increase knowledge of best practices

• Increasing your success
– Supporting, informing & advocating for our members

• Event design & agenda based on members input

“Effective participation in TIA is not just involvement, it’s a 
proven revenue-building strategy for both producers and 
suppliers in the baking industry.”



Our Events

TIA Europe, Nov 5-6 
Barcelona, Spain 
Attendees from 21 countries
Dinner & Tour at Camp Nou  

TIA Tech Conference 
Sept 29-30 in Nashville 
Featuring Factory Tours 

TIA Annual Convention 
May 26-27
Planet Hollywood Las Vegas 



HANDS 
ON 



Increasing Opportunities

• Buyer’s Guide &  
Membership Directory

• Print and online

• Reaches 8,000+

• Members get FREE 
listing and eligible to 
buy full page ads

• Sales Open NOW



Increasing Business 
Opportunities

• Business opportunity 
Alert E-Mails 

• Promoting our industry

• No-cost mass media 
exposure opportunities



Member Communications

• Electronic Newsletter
– Every Wednesday

– Over 8,000 readers

• “Ask The Experts” 
Members Only 
Service

• Opportunity Alert 

E-mail Blasts   



2027 TIA Convention



“Members Only” PW=2025tortilla

• IRI / Circana Data

• On-Line Training Modules

• All Past Conference Presentations



SPEAKER   INTROS


